
Local SEO Checklist 
By NIGCWorld.com 

 

 

Task 
Description Tips 

Google My 

Business 

Register and verify your 

business on Google My 

Business (GMB) to appear in 

local searches. 

Ensure all information 

is accurate and up-to-

date. 

NAP 

Information 

Make sure your Name, 

Address, and Phone number 

(NAP) are consistent across 

all online platforms. 

Use the same format 

everywhere for 

consistency. 

GMB Profile 

Fill out all sections of your 

GMB profile, including 

categories, services, and 

business hours. 

Use relevant 

keywords in your 

business description. 

Reviews 

Encourage satisfied 

customers to leave positive 

reviews on your GMB listing. 

Respond promptly to 

both positive and 

negative reviews. 

Keywords 

Use local keywords in your 

website content, meta titles, 

and descriptions. 

Focus on long-tail 

keywords that include 

your location. 

Content 

Publish blog posts or pages 

that address local events, 

news, or topics relevant to 

your area. 

Share stories that 

connect with local 

audiences. 



 

Task 
Description Tips 

Citations 

List your business in local 

directories and industry-

specific websites. 

Focus on high-quality, 

relevant directories. 

Website 

Optimization 

Ensure your website is 

mobile-friendly, fast-loading, 

and has clear navigation. 

Use local schema 

markup to enhance 

visibility. 

Location 

Pages 

If you have multiple 

locations, create dedicated 

pages for each one on your 

website. 

Include unique 

content and local 

information for each 

page. 

Social Media 

Maintain an active presence 

on social media platforms 

relevant to your audience. 

Share local updates 

and engage with the 

community. 

Local Rankings 

Track your local search 

rankings regularly for 

targeted keywords. 

Use tools like Moz 

Local or Ahrefs to 

track performance. 

Images 

Use high-quality images and 

include alt text that includes 

local keywords. 

Optimize file names 

and sizes to improve 

load times. 

Local Events 

Get involved in community 

events or sponsorships to 

increase visibility. 

Showcase 

participation on your 

website and social 

media. 

Networking 

Collaborate with nearby 

businesses and link to each 

other’s websites. 

Cross-promote each 

other in your 

marketing efforts. 



 

Task 
Description Tips 

Traffic 

Analytics 

Use Google Analytics to 

monitor traffic from local 

sources. 

Set up goals to track 

conversions from local 

visitors. 

 

This local SEO checklist is designed to help you effectively optimize your online 

presence and drive local traffic to your business. You can improve the checklist 

as needed. 

For expert guides, read these best local SEO and marketing books.   

https://www.nigcworld.com/wp/best-books-for-local-business-marketing-and-local-seo/

